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 A NOTE FROM THE CEO

B R I A N  T R O U T ,  C E O

Greetings Members, and welcome to the 4th quarter, 

2022 is almost in the books, the summer selling season is behind us, and the holiday season 

is fast approaching.  It has been a hectic ride so far coming out of the pandemic, and the 

macroeconomic environment has been hard to predict.

Inflation continues to chastise the economy, supply chain constraints still exist, labor costs 

are rising while unemployment is low, and the fed is raising interest rates shaking the financial 

markets and causing the throttling back of the housing markets just before the mid-term 

elections in a month.

The good news is even with all this going on the consumer market is still very active, and 

our industry continues to grow and be a significant part of the economy.  GHRA has been 

developing exciting new programs, technology advancements, sharpening our 5-year strategy, 

preparing for the future, and we are primed for growth and have many exciting opportunities 

for our members to grow sales, increase margins, reduce expenses and work more efficiently.  

GHRA is Leading the Way! So mark your calendars for November 2nd, and come to the GHRA 

2022 trade show to learn how GHRA and our awesome vendor partners can assist. 

I look forward to seeing everyone there.

Thank you for your trust and your continued support, and as always, continued blessings!

Sincerely,

Brian Trout

O U R  M E M B E R S  A R E  O U R  M I S S I O N !
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CANDY & SNACKS

Consumers 
Move Toward 
Smaller Meals & 
Snacking

morning to late afternoon. Nearly half of all full meals are 
eaten between 3 p.m. and 7 p.m.

The biggest occasion across categories and the highest for 
snacking is to recharge, according to consumers. Days of 
the week matter, too. More consumers say they eat alone on 
Monday and with their partner on Sunday.

Snacking in Style
Eighty-two percent of snacking occasions are consumed 
at home, with chips, pretzels and popcorn ranking as the 
No. 1 shared snack. Consumers’ offices are the second most 
popular place for snacking.

Sharing Occasions vs. Eating Alone
The company consumers keep impacts how and what they 
eat. Full meals are eaten more with others and small meals 
are consumed alone, NielsenIQ found.

Full meals are less frequent, saved for time with others, 
according to 39 percent of consumers. These occasions are 
consumed when they are happier and have more energy. 
Alternatively, 49 percent of small meals are consumed alone 
and when consumers say their mood and energy is lower 
than when they consume full meals.

Small meals and snacking are also perceived healthier 
by consumers. Consumers believe that 68 percent of the 
products they ingest are healthy. The snacks most often 
eaten alone include fruits and vegetables.

When it comes to modern-day snacking, NielsenIQ has three 
key pieces of advice for retailers and brands:

1. Consider focusing on “better for you” messaging.

2. Communicate around midday moments, both at home 
and in-office settings.

3. Encourage consumers to change their habits by 
communicating the benefits around snacking  
with others.

Chicago-based NielsenIQ is a global information services 
company providing consumer packaged goods and retail 
companies with the data, connected insights and predictive 
analytics to power their growth.

NielsenIQ, an Advent International portfolio company, has 
operations in 90-plus markets, covering more than 90 
percent of the world’s population. 

By Convenience Store News

CHICAGO — The day of three square meals a day are gone 
and it’s time for brands to adapt to consumers’ new normal.

According to the 2022 State of Snacking report from 
NielsenIQ, which examines how snacking and consumption 
trends have evolved, meals and consumption moments are 
no longer confined to specific time windows during the day.

Specifically, the market research firm found that:

 � Fifty-seven percent of consumers have changed their 
eating habits or meals at least moderately in the past 
two years.  

 � Forty-two percent of respondents claim that their 
eating habits have become healthier vs. 12 months ago. 

 � Eighty-two percent say they ate more at home than 
away from home in the last six months. 

Examining Consumption Moments, which provide a 
360-degree view of consumption, NielsenIQ defines what 
“snack as the new black” looks like for consumers. They are:

 � Smaller meals are healthier: Thirty-nine percent of 
consumers say the products they consume during small 
meals are healthy for them.

 � Full meals are for sharing: Full meal is the largest 
sharing occasion at 39 percent.

 � Chips, pretzels and popcorn are the most shared 
snacks: These snacks represent 30 percent occasions 
of snacking.

 � Sweet snacks are indulgent: Twenty-four percent of 
consumers have a sweet snack to indulge.

Other highlights of the State of Snacking report include:

Resurgence of the Midday Pick-Me-Up
Midnight snacking is a thing of the past as the midday 
pick-me-up resurges. Respondents say they consume three 
to four small meals steadily throughout the day from late 

They partake in three to four small 
meals steadily throughout the day 
from late morning to late afternoon.
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TECHNOLOGY

Fuel Industry 
Groups Push 
for Private 
Investment in 
EV Charging 
Stations

 � Establish a transparent and uniform pricing structure 
across the charging station network, requiring NEVI-
funded charging operators to display and base the 
price of electrical charge in dollars per kilowatt hour. 
A uniform, transparent pricing structure would allow 
consumers to compare offerings throughout the 
country. 

“Bringing private investment to EV charging will lead to 
more of the infrastructure that drivers need,” said Doug 
Kantor, NACS general counsel. “To do that, the NEVI 
Program should move the country toward a competitive EV 
charging market with a multitude of retail businesses in all 
parts of the country having the opportunity to invest and 
earn a profit. 

“Encouraging private investment will mean state-of-the-art 
chargers in convenient locations with competitively low 
prices alongside the types of amenities that drivers have 
come to expect while they refuel,” Kantor added. 

Additionally, fuel retailers requested the U.S. DOT: 

 � Encourage states to allow EV charging station 
operators to sell electricity to EV drivers without 
being regulated as a utility. In many states, utilities 
are opposing efforts by prospective charging station 
operators to generate their own electricity to power 
their charging stations. 

 � Require states to consider driver safety and 
convenience by locating chargers at sites that have 
on-site employees to call emergency personnel 
when needed and offer amenities that attract other 
highway travelers. Co-locating charging stations with 
24/7 amenities will invariably make consumers more 
comfortable purchasing an EV without concern for 
undue safety risks when refueling. 

 � Avoid bureaucratic hurdles that would inadvertently 
depress the market for electric vehicle charging. 
The “Buy America” provision, for example, requires 
charging station equipment to be manufactured in 
the United States yet virtually no equipment on the 
market today meets the “Buy America standards.” 
Such requirements would significantly delay charging 
projects. 

“If NEVI investments are made without any effort to drive 
necessary policy and market reforms, the program will result 
in charging stations being placed in undesirable locations 
and likely operated by site hosts with limited incentive to 
provide consumers with a positive charging experience,” 
said Richard Guttman, chairman of the SIGMA board of 
directors. “This ultimately will dampen consumer interest in 
purchasing EVs as well as charging station innovation.” 

By Convenience Store News

ALEXANDRIA, Va. — NACS, NATSO and SIGMA are working 
together to incentivize the nation’s existing refueling 
locations to incorporate electric vehicle (EV) charging 
stations into their operations as part of the National Electric 
Vehicle Infrastructure (NEVI) Formula grant program.

The three fuel retailing groups urged the U.S. Department  
of Transportation (DOT) to implement the NEVI grant 
program to drive policies that will positively shape the  
future of EV fast-charging markets. In total, NACS, NATSO 
and SIGMA represent more than 150,000 refueling  
locations nationwide.

“Retail fuel companies are capable of single-handedly 
eliminating range anxiety,” said David Fialkov, NATSO 
executive vice president of government affairs. “All they 
need is a level playing field and an opportunity to generate 
a modest return. EV charging availability at existing retail 
fuel locations will mean drivers do not need to change their 
refueling habits if they choose not to. They can refuel on-
the-go with the same safe, reliable service and amenities 
that they enjoy today.”

Fuel retailers encouraged the U.S. DOT to: 

 � Flexibly administer the requirement that states locate 
EV charging stations every 50 miles along  
designated corridors.

 � Refrain from regulating or capping revenue earned 
from private sector operation of a NEVI-subsidized EV 
charging station. 

NACS, NATSO and SIGMA urge the 
U.S. Department of Transportation 
to drive policies that will positively 
shape the future of electric vehicle 
fast-charging markets.
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FUEL

Pain at the Pump Continues to Ease

see gas prices at the pump drop further, AAA predicted.

The current national average of $3.77 per gallon is 31  
cents less than one month ago but 59 cents more than  
one year ago.

The top 10 largest weekly decreases in the United 
States occurred in Vermont (15 cents), Connecticut (14 
cents), Rhode Island (14 cents), Pennsylvania (14 cents), 
Massachusetts (13 cents), Maine (13 cents), New York (12 
cents), Delaware (12 cents), New Jersey (12 cents) and 
Maryland (12 cents).

The top 10 least expensive markets are currently Texas 
($3.25 per gallon), Arkansas ($3.25), Mississippi ($3.26), 
Louisiana ($3.30), Georgia ($3.31), Oklahoma ($3.34), 
Tennessee ($3.36), Missouri ($3.36), Alabama ($3.37) and 
South Carolina ($3.39).

At the close of the formal trading session on Sept. 2, West 
Texas Intermediate increased by 26 cents to reach $86.87. 
Crude oil prices saw a slight increase at the end of the 
week due to the Organization of the Petroleum Exporting 
Countries (OPEC) and its allies, collectively known as 
OPEC+, reducing production by 100,000 barrels for October. 
However, prices still declined most of the week amid market 
concerns that demand for crude oil will fall of economic 
growth slows or stalls due to a recession.

During the current week, crude oil prices may continue to 
drop if demand concerns persist. Additionally, the EIA’s 
latest weekly report indicated that total commercial crude 
inventories decreased by 3.4 million barrels to 418.3  
million barrels. 

By Convenience Store News

WASHINGTON, D.C. — Drivers continue to benefit from 
falling gas prices due to a variety of factors.

A combination of lower oil prices, modest domestic gasoline 
demand and a thus-far quiet hurricane season is driving 
prices at the fuel pump down as summer shifts into fall.

The national average for a gallon of gas fell 7n the past week 
to $3.77 per gallon of regular gasoline, reported AAA.

“According to weather analysts, it’s the first time in 25 
years that a named Atlantic storm did not develop in 
August. That’s the good news,” said Andrew Gross, AAA 
spokesperson, “but we still have another month of peak 
hurricane season, and these storms can affect gas prices by 
disrupting oil production and refining.”

Crude oil prices recently dropped on lackluster Chinese 
manufacturing output due to lower demand for goods and 
new COVID19 outbreaks in critical industrial cities, according 
to AAA. This is driving concerns that oil demand could fall in 
China, now the largest importer of crude oil in the world.

Recent data from the U.S. Energy Information Administration 
(EIA) shows that domestic gas demand increased slightly 
from 8.43 million barrels per day to 8.59 million barrels per 
day over the last week. However, this rate is nearly 1 million 
barrels per day lower than the last week of August 2021. 
Additionally, total domestic gasoline stocks decreased by 1.1 
million barrels to 214.5 million barrels. Despite rising gasoline 
demand and tightening supply, lower oil prices led to falling 
pump prices.

If oil prices continue to decline, drivers will likely continue to 

Multiple factors prompt gas prices to fall 31 cents over the last month.

09OCTOBER 2022  |   G H R A  I N  AC T I O Nghraonline.com



Juul Labs Settles Multistate  
Sales & Marketing Probe for $438M

landmark $438.5 million agreement with Juul that will end 
youth marketing and send millions of dollars to programs 
nationwide to drive down tobacco use,” Tong said.

He added, through this settlement, the states have secured 
hundreds of millions of dollars to help reduce nicotine use.

“Corporations have a responsibility to understand the 
power of marketing and to be truthful in their advertising, 
especially when public health and safety are at risk,” said 
Michelle H. Seagull, commissioner of the Connecticut 
Department of Consumer Protection.

By Convenience Store News

HARTFORD, Conn. — Juul Labs Inc. reached a $438.5 million 
agreement with 34 states and territories to settle a two-year 
investigation into the vapor company’s marketing and  
sales practices.

In addition to the financial terms, JUUL agreed to comply 
with a series of injunctive terms limiting its marketing and 
sales practices, according to Connecticut State Attorney 
General William Tong. Connecticut led the investigation and 
negotiations along with Texas and Oregon.

“Connecticut led 34 states and territories in reaching this 

The agreement closes out a two-year investigation.

TOBACCO
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The company’s JUUL products remain on the market while 
the FDA reviews its decision on the company’s premarket 
tobacco product applications.

Settlement Terms
The states are in the process of finalizing and executing the 
settlement documents, a process that takes approximately 
three to four weeks. The $438.5 million settlement will be 
paid out over a period of six to 10 years, with the amounts 
paid increasing the longer the company takes to make the 
payments. If Juul chooses to extend the payment period up 
to 10 years, the final settlement would reach $476.6 million.

Both the financial and injunctive terms exceed any prior 
agreement Juul has reached with states to date, according 
to Tang’s office.

As part of the settlement, JUUL has agreed to refrain from:

 � Youth marketing,

 � Funding education programs,

 � Depicting persons under age 35 in any marketing,

 � Use of cartoons,

 � Paid product placement,

 � Sale of brand name merchandise,

 � Sale of flavors not approved by FDA,

 � Allowing access to websites without age verification on 
landing page,

 � Representations about nicotine not approved by FDA, 
Misleading representations about nicotine content,

 � Sponsorships/naming rights,

 � Advertising in outlets unless 85 percent audience  
is adult,

 � Advertising on billboards,

 � Public transportation advertising,

 � Social media advertising (other than testimonials by 
individuals over the age of 35, with no health claims),

 � Use of paid influencers,

 � Direct-to-consumer ads unless age-verified, and

 � Free samples.

The agreement also includes sales and distribution 
restrictions, including where the product may be  
displayed/accessed in stores, online sales limits, retail sales 
limits, age verification on all sales, and a retail compliance 
check protocol.

Alabama, Arkansas, Connecticut, Delaware, Georgia, 
Hawaii, Idaho, Indiana, Kansas, Kentucky, Maryland, 
Maine, Mississippi, Montana, North Dakota, Nebraska, New 
Hampshire, New Jersey, Nevada, Ohio, Oklahoma, Oregon, 
Puerto Rico, Rhode Island, South Carolina, South Dakota, 
Tennessee, Texas, Utah, Virginia, Vermont, Wisconsin, 
Wyoming have signed on to the agreement. 

 “This settlement will prevent future marketing of these 
vape products to young people and other irresponsible 
advertising tactics that lead a new generation to nicotine 
addiction,” Seagull added.

In a statement on Sept. 6, Juul said the terms of the 
agreement are aligned with the current business practices 
it started to implement after our company-wide reset in the 
fall of 2019.

“With today’s announcement, we have settled with 37 
states and Puerto Rico, and appreciate efforts by Attorneys 
General to deploy resources to combat underage use,”  
Juul said.

FDA Review
The settlement comes as Juul is challenging the Food 
and Drug Administration’s (FDA) marketing denial orders 
(MDOs) for its vapor products.

“We remain focused on the future as we work to fulfill our 
mission to transition adult smokers away from cigarettes 
— the number one cause of preventable death — while 
combating underage use,” the company said on Tuesday. 
“We recently submitted an administrative appeal, based on 
science and evidence, to FDA, demonstrating that its MDO 
of our products was substantively and procedurally flawed 
and should be rescinded.

“We believe that once the FDA does a complete review of 
all of the science and evidence presented, as required by 
law, and without political interference, we should receive 
marketing authorization,” Juul added. “As we go through the 
FDA’s administrative appeals process, we continue to offer 
our products to adult smokers throughout the U.S.”

TOBACCO
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Convenience Stores Get Customers’ 
Attention When It Comes to Food

often if mobile ordering, drive-thru and curbside pickup 
were available.

“The data supports what industry leaders have been saying 
for some time: C-stores are now competing head-to-
head with QSRs. Clearly, the investments c-store brands 
have been making into foodservice initiatives are paying 
off,” according to Emil Davityan, Bluedot co-founder 
and CEO. “The data also strongly signals that there’s an 
opportunity for gas and c-store brands to do much more 
with loyalty programs and mobile strategies to boost 
retention, especially if discounts are determining consumer 
preferences and habits. It’s another page out of the 
restaurant industry’s playbook that could really level the 
playing field.” 

By Supermarket News

Convenience stores are winning over U.S. consumers looking 
for their next fast-food meal, according to new research 
from Bluedot.

Bluedot’s wide-ranging Convenience Experience 
Report finds that American consumers are putting c-stores 
on par with quick-serve restaurants (QSRs). Nearly six in 10 
consumers consider purchasing a meal from a convenience 
store when stopping for fast food, and one in three 
consumers do in fact visit c-stores for fast food.

Among those that do enter the store, 27% buy grab-and-go 
refrigerated food, 25% hot food such as hot dogs and pizza, 
and 21% made-to-order items like custom sandwiches. Also, 
61% of consumers report they would visit a c-store more 

Bluedot survey also sheds light on fuel station loyalty programs

FOODSERVICE
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