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We often look to people in our industry for advice and direction.  We look to those 
people who we believe to be leaders of the industry and or authorities on various 
matters for clarity and vision.  They are and always will be an important part of 
how the industry develops its forward thinking and how we form our own thinking 
within the industry. 

Last month our Board of Directors and key staff attended the NACS convention, the 
convenience store industries premier event.  This year, GHRA was represented by 
two speakers on two different panels in seminars offered to retailers from across 
the country. Our own Sameer Ali, current GHRA director and chairman of the 
warehouse board spoke at the TechEdge seminar in a session designed for small 
operators helping them look at ways to save time utilizing technology that has 
been tested and used by other retailers. Plus, past GHRA president Ahmed Hasora 
spoke to the national audience around the Keys to Efficiency in a convenience retail 
environment.  Geared towards small operators, but applicable to all, this session 
provided retailers with techniques to reset their brains to be more efficient when 
stressed and to ensure they are operating their c-store business as efficiently as 
possible.  These are great achievements for our organization.  It occurred to me, 
as i reflected on where we have come from and where we are today, that through 
the past years, we have educated ourselves and come to a place where we, too, 
are an authority in the industry.  We are a more informed community; a community 
that understands the technology of the day, how to capture that information and 
how to use it.  We have an amazing warehouse and distribution center that houses 
an incredible database of movement and trends in South Texas.  We have a 
prototype store that will soon provide insights around retailing and provide us with 
our own insights into the future.  We have a food service offering that will surely 
produce learnings and knowledge of “chain like” food operations but will also help 
us to understand the QSR industry and how it views convenience stores and our 
industry.

Surely, we all know that education is the key to success.  As I look to the past and 
take inventory on what we did right, I see education as the clear fore runner among 
our many successes.  It is this education that will take us into the future and what 
makes us an authority in our industry today.

Dear Members,

Tajddin Momin
Thank you for your support,
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 Doritos Prepacked 
Weekender

As we enter 
the last two 
months 

of the year, the 
GHRA Team will 
be finalizing 2018 
business plans 
with our supplier 
partners. With the 
many supplier 
meetings at our 
offices and at 

NACS, we are reminded that GHRA as 
a group continues to outperform other 
convenience stores in the Houston 
market. It is no small achievement to 
consistently show sales growth year 
over year. While continuing to grow, we 
build upon the value that we return to 
the convenience store industry in the 
region. Never before have I heard so 
much recognition of GHRA and so many 

In Balance

Mike Thompson
Chief Executive Officer

positive comments about what we have 
achieved during my visit to NACS this 
year. I want to congratulate everyone on 
our combined success and encourage 
all members to continue to remain 
united together in our journey to build a 
profitable and sustainable convenience 
store enterprise for ourselves and 
families.

With a short two months left before 
my departure from GHRA it makes 
me feel proud when I reflect on what 
every member has achieved over the 
last several years. No one said it would 
be easy and there have been many 
challenges we’ve faced in creating this 
world class organization. I can’t say 
enough about the many courageous 
individuals who selflessly volunteered 
as a board member and gave all they 
had, sometimes in the face of adversity, 
to continue moving our business in a 

positive direction. Additionally, there has 
never been a cooperative that has better 
sustained unity than our GHRA members. 
This unity isn’t easy to maintain as it 
is impossible to make large business 
decisions that suit all members. This is 
especially true with the shear size and 
diversity of our member stores. However, 
we have never failed to execute our plan 
or fulfill our expectations on anything 
we have endeavored to achieve. It has 
been an absolute privilege to be a part of 
the success of this organization and the 
community of individuals that it is founded 
upon.

I look forward to finishing the year 
strong and can’t wait to share our 2019 
market plans with everyone in our 
upcoming town hall meetings. 

The future is bright for GHRA! 

The following is a paid advertisement

Digital media support will drive 
consumer engagement through Gaming

$1.89 Funyuns, 
Hot Fries

*Merchandise on 
All-In-One Rack*

 All-in-one Rack
$1.89 Funyuns/Hot Fries

-Shippers on Sides
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Community

Mawlana Hazar Imam will visit Canada in 
October 2018
Imam will attend a special ceremony for the inauguration of the Aga Khan 
Garden, Alberta, to be presided over by the Honourable Rachel Notley,  
Premier of Alberta. He will also be awarded honorary degrees by three 
Canadian Universities for his achievements, and contributions to humanity.

The Aga Khan Garden, Alberta – the 
northernmost Islamic garden in the world 
- is an initiative rooted in the Imam’s 
commitment to cultural development, 
advancement of pluralism, and 
environmental stewardship. Designed by 
renowned landscape architects Nelson 
Byrd Woltz in collaboration with the 
Aga Khan Trust for Culture (AKTC), the 
Mughal-inspired garden is situated on 
4.8 hectares in the University of Alberta’s 
Botanic Garden, and is a gift to all 
Canadians.

The 11th park and garden in AKTC’s 
portfolio, the Aga Khan Garden, Alberta 
is a space for connection, enjoyment, 
contemplation, and education, where 
cultural understanding can flourish. The 
diversity of flora and fauna within its 
boundaries is a pageantry of nature’s 
beauty but also symbolic of the plurality 
and diversity that exemplifies Canada. 
Its addition to the University’s Botanic 
Garden is also expected to double visitor 
attendance from 75,000 to 160,000 
annually, and the Garden has already 
received national recognition for its 
importance and contribution to Canada’s 
cultural landscape. Speaking about its 
significance in June 2018, the Botanic 
Garden’s director, Lee Foote, remarked 
“The Aga Khan Garden has been 
designed and constructed to provide 
enjoyment for hundreds of years and 
many generations to come”. 

“As with any garden, it will be 
fascinating to watch as all the plants 

By the ismaili.org

and trees mature over time, and how 
programming and learning grows to 
incorporate the full potential of the space.”

Mawlana Hazar Imam will also 
attend specially convened convocation 
ceremonies at three leading Canadian 
universities. The universities will award 
Mawlana Hazar Imam honorary degrees 
in recognition of his extraordinary 
contributions to humanity.

In an statement, the University of 
Calgary’s Chancellor Deborah Yedlin 

and President and Vice-Chancellor 
Dr. Elizabeth Cannon expressed their 
admiration for Hazar Imam’s work and 
the University’s strong and enduring 
ties with Hazar Imam and the Aga Khan 
Development Network. Chancellor 
Yedlin noted that “from international 
partnerships and exchanges to programs 
launched right here in Calgary that bring 
our communities together, so many of 
us have benefitted from his vision for 
a more integrated and understanding 

The Aga Khan Garden, Alberta is a space for connection, enjoyment, contemplation, and education.
PHOTO: AKTC
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society around the globe.” In recognition 
of these achievements, Mawlana 
Hazar Imam will be bestowed with a 
Doctor of Laws, honoris causa, by the 
University of Calgary. This honour, the 
highest awarded by the University, is 
reserved for a select few “whose notable 
achievements and community service 
merit recognition.”

The University of British Columbia 
(UBC) and Simon Fraser University 
(SFU) will also officially  recognise 
Mawlana Hazar Imam’s international 

work in helping those less fortunate, and 
improving the quality of life of millions 
of people around the world, in a joint 
honorary degree conferral ceremony. 
During this unprecedented joint event, 
Hazar Imam will be awarded an honorary 
doctorate of laws from each university. 
Underscoring the significance of Mawlana 
Hazar Imam’s dedication to humanity, 
UBC’s President and Vice-Chancellor, 
Professor Santa J. Ono, expressed 
“His Highness has dedicated his entire 
life to reducing poverty and improving 

health and education in underdeveloped 
nations. He has also supported many 
programs at UBC and SFU which has 
had an enormously positive impact on 
our students and the communities that 
we serve.” Concluding his remarks which 
were delivered in a video message, 
President Ono congratulated Mawlana 
Hazar Imam and conveyed that his 
“contributions are truly an inspiration to  
us all.” 

Community
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representative for South area.  He is 
passionate about his role and builds 
strong relationships between members 
and vendors.

Ferooz Yahqubi has been with GHRA 
for over 3 year. He is our member service 
representative for South east area 
locations. He takes the time to ensure he 
is communicating precisely with members 
and suppliers with integrity and honesty.    

Saleem Mahmood has been with the 
company for 3 years.  He brings 10 
years of store management experiences 
with supermarket in Houston. He is 
our member service representative for 
all North West area locations. He is 
very considerate of our team members 
and works well independently or 
collaboratively. 

Ahmad Uddin joined GHRA in 2016. He 
has more than 15 year of experience in 
retail industry. He is our member service 
representative for all North East area 
locations. Ahmad enjoys building quality 
relationships with members through 
satisfying their need and establishes good 
Communications with members. Please 
join all of us as we say thank you to this 
important team for their work. 

company for over 3 yeas.  He is our 
member service representative for all 
Beaumont area locations. Nayan has 
a long-standing background in the 
convenience store industry.  He prides 
himself on member service and is a great 
asset to the team.

Kantilal Nisher is the longest tenured 
Member service representative at GHRA. 
He has been with company for over 
5 years. Kanti is our member service 
representative for the farthest stores of 
GHRA. He works hard to do what’s right 
for our members and suppliers.

Murad Mithani joined GHRA in 2015. 
He has more than 30 year of retail 
experiences from Pakistan.  Murad is 
our member service representative for 
Southwest area.  Murad has a creative 
mind and works hard for his members.  
He also decorates his office with timely 
pictures and nick knacks that highlight the 
mood of the market and the timing of the 
season!

Jalal Hirani joined GHRA in 2016. 
Jalal bring over 20 years’ experience 
in warehousing and retail experience 
to his position.  He owned a grocery 
store in California and then he moved to 
Houston.  Jalal is our member service 

The GHRA Member Services 
Team acts as a liaison between 
GHRA, our member and our 

supply partners by answering questions 
about membership, programs and other 
GHRA strategic initiatives.  They assist 
members and suppliers with the daily 
challenges of the business; they provide 
guidance regarding strategic initiatives 
and on maximizing our programming.  
They attend company meetings to 
further connect with our members.  They 
promote GHRA member benefits and 
of course, they survey your stores.  In 
fact, the team has completed over 5,850 
surveys this year and by December will 
have completed over 7,800 surveys.  
As you are aware, the quarterly rebate 
survey’s is important to all of us, 
members, the company and our supplier.  
This important survey clarifies what is 
being executed in our member stores and 
is the basis for your rebates.  This team 
has driven over 130,000 miles this year 
and has also been involved in over 1958 
issues.  

This is an experienced team.  Everyone 
on the team has been with the company 
for over 3 years. They understand the 
internal workings of the company and 
work interdepartmentally to ensure they 
know everything they need to know about 
each member store they call on. Each 
Member services representative has over 
300 locations they are responsible for.  
They provide inspiration to each other 
while offering non stop flow of ideas and 
ways to improve our business based 
on what they see and hear at member 
stores..  They are the voice of the 
company in the market and their ideas, 
ingenuity and camaraderie positively 
shape the community we work in.

Lets meet the team.
Nayan Ghimire has been with the 

Feature

Introducing the GHRA Member Services team
By Ajaz Maknojia
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Food Service

Open for Business

Doug Boone
GHRA Food Service Manager

GHRA is proud 
to announce 
the opening of 

its first trademarked 
food service location! 
Just a few short 
weeks ago, Big 
Madre Tacos y 
Tortas opened for 
business at Piney 
Woods Mart in Willis 

Texas. It has been a long time coming 
but everyone at GHRA should be proud 
of the result of the work that was done to 
bring what we believe to be a world-class 
quick service restaurant (QSR) brand to 
the Houston market area.  A tremendous 
amount of analysis, research and testing 
has gone into the creation of Big Madre 
Tacos y Tortas. Many hours were spent 
developing proprietary ingredients, flavor 
blends and quality meal offerings. A 
special thanks to the GHRA Food Service 
Committee and its team for all of their 
hard work and dedication to the creation 
to design a food service solution that can 
be implemented in any of our member 
stores. 

Our first location has already proven 
that shoppers find our brand to be 
delicious, fun and just what they were 
looking for to satisfy their appetite! Our 
Food Service Manager, Doug Boone 
has been working with the Big Madre 
Team at Piney Woods Mart to complete 
the development of each and every 
operations function behind the scenes. 
From the bright and energetic video 
menu boards to the robust POS system 
and excellent layout of each and every 
food item, nothing has been overlooked. 
All of the food preparation tools, paper 
goods, cleaning supplies and uniforms 
were purchased directly from our own 
Warehouse and Distribution Center and 
were delivered in plenty of time for the 
exciting opening day! 

Soon, shoppers all across the Houston 
area will become familiar with the Big 
Madre brand and know that it will be their 
favorite place to grab a quick breakfast 
lunch or dinner. All of the planning and 
execution of this brand was done to 
make certain it would stand the test of 
time and flourish in a market saturated 
with similar offerings from other retailers. 
Working with each new location, the Big 
Madre Team will ensure our stores are 
educated and trained on how to operate 
our model. We believe in working 
hand-in-hand from the build-out of the 
Big Madre location to through the first 
few weeks of actual operations. This 
is the first of its kind program where 
we as members will be developing 
an enjoyable but similar shopping 
experience across our store locations. 
Our long-term success depends on our 
ability to execute this brand flawlessly 
and at the same time create something 
Houston consumers crave and seek out. 
We can do this! 

There are more locations on the way! 

Very soon we will be opening two new Big 
Madre sites closer to the city of Houston 
and there are several more in the line 
up behind those. As we build scale and 
volumes, we will move to pre-prepared 
meals to be delivered to our stores that 
prefer to carry the brand in Big Madre 
cold equipment for grab-n-go shoppers. 

Congratulations must go out to the 
Team at Piney Woods Mart for being the 
first location to operated a Big Madre 
Tacos y Tortas QSR.  The Piney Woods 
Mart team worked has really blazed a trail 
to success in an important category within 
our stores. 

We are proud to bring together a brand 
that will surely separate us from the rest 
of our competitors and put us on the right 
path to a more profitable and sustainable 
future.  The excellent food quality along 
with clean, friendly service will “WOW” 
you customers and keep them returning 
for more!  If you are interested in owning 
a Big Madre Tacos y Tortas please 
contact us at dboone@ghraonline.com. 
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GHRA Snapshots
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GHRA Snapshots
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GHRA Snapshots

President Donald Trump 
awarded Director GHRCF 
Muhammad Saeed Sheikh 
the prestigious Civil Honor 
“President’s Lifetime 
Achievement Award 2018” on 
his lifelong Community Service. 
The award was presented by 
President George W. Bush who 
established this Award in 2003. 

"An Evening 
in Paris"

GHRA would like 
to thank its staff 

for their hard work!
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Make No Expectations
Realize that people celebrate a variety 

of holidays during this time of year, 
and some people choose to celebrate 
none. Be respectful of these differences 
by taking an interest in other people's 
traditions and making them feel welcome. 
Don't be afraid to ask people what 
holidays they celebrate. Find out what 
they do during this time of the year that is 
special. Let it be an opportunity to learn 
about different cultures and religions and 
the traditions that accompany them.

Mark Your Calendar and Your 
Address Book

If the calendar you use does not list 
holidays like Kwanzaa, Hanukkah, 
Ramadan, and Diwali, find out the 
dates and record them as reminders. 
Many programs like Microsoft Outlook 
allow users to add calendar dates for 
celebrations from different parts of the 
world automatically, making this task 
quick and effortless. Take a few minutes 
to mark your address book with the 
holidays that people celebrate. When 
writing holiday cards, recognize their 
holiday, and include a short-handwritten 
note acknowledging their celebration. 

How to Appreciate Diversity During the Holidays
Diversity is About More Than Just a Simple Happy Holidays Greeting Card 

Guess who's not celebrating Christmas 
this year? Millions of people all over the 
United States.

That's right. Tens of millions of 
Americans don't celebrate Christmas 
religiously, either as followers of non-
Christian religions (Buddhists, Muslims, 
Hindus, Jews) or as individuals with no 
religious affiliation, possibly atheists or 
agnostics.

Because many stores tap into the cash 
value of Christmas with their plethora 
of Santas, ornaments, and Christmas 
fanfare at your nearby mall, you can 
easily overlook the depth of the diversity 
present in America during this holiday 
season. In reality, many different events, 
both spiritual, religious, and tradition-
based, are celebrated in many different 
ways during these times.

Acting inclusively used to mean sending 
out politically correct "Happy Holidays" 
greeting cards and changing Christmas 
office parties to "holiday parties". Today, 
celebrating inclusiveness and diversity is 
about more than just changing labels and 
titles.

Celebrating diversity and inclusiveness 
is about using the holiday celebration 

Human Resources

By Simma Lieberman

time with friends and family to build 
understanding and awareness of the 
traditions and beliefs of others.

3 Ways to Build Your Awareness of 
Diversity and Create an Inclusive Holiday 
Environment

Learn About Other Religious or 
Holiday Celebrations

Carve out some time from online 
shopping or a holiday TV show to learn 
about another culture's celebrations 
during this time. Watch a TV special 
about other celebrations, do a Google 
search on a holiday, or check out 
books at your local bookstore while 
gift shopping. Share your learning with 
others, and use it as a chance to expand 
the conversation at parties and at the 
dinner table.

The following is a paid advertisement

Featured Service Providers
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Safety

By CSD Staff

One of the most important things to 
remember is storm insurance and flood 
insurance are not one in the same.

Just as residents and businesses are 
still recovering from Hurricane Florence 
on the East Coast, millions of Americans 
are readying for the potential threat of 
tropical storm Rosa. Flood watches are 
in effect across portions of California, 
Arizona, Nevada and Utah

In 2017, following Hurricane Harvev, 
which caused $125 billion in damage, 
some convenience store owners learned 
the hard way that hurricane claims are 
denied because of how flooding is defined 
by insurers.

Through the National Association of 
Insurance Commissioners (NAIC), state 
insurance regulators establish standards 
and best practices, conduct peer review, 
and coordinate their regulatory oversight. 
According to NAIC, one of the most 
important things to remember is storm 
insurance and flood insurance are not 
one in the same:

•  To be considered a flood, water must 
have come from outside the property.

•  To be considered flood, the water 
that causes the damage must have 
covered at least two acres or have 
affected at least one other property

•  Mold and mildew damage occurring 
from flood damage is not covered by 
an NFIP policy.

•  Business interruption is not covered 
under an NFIP flood policy; any 
financial losses caused by business 
interruption is not covered under an 
NFIP flood policy.

•  Money and valuable papers destroyed 
in a flood is not covered.

•  Some states require an extra 
windstorm policy to be purchased.

FLOOD INSURANCE
Problems can quickly rise when 

property owners don’t think they need 
flood insurance if they do not live in a 
flood zone. The recent events such as 
Hurricane Harvey and Hurricane Florence 
have shown that flooding can occur even 
if a property is not in a flood zone. NAIC 
outlines for owners parameters under 
the National Flood Insurance Program 
(NFIP), including:

•  The NFIP offers policies for business 
structures ($500,000), business 
contents ($500,000), and renter 
contents ($100,000).

•  NFIP policies do not cover damage to 
items in a basement, except for things 
such as furnace, water heaters and 
circuit breakers.

•  If flood damages a business, the 
business may be required either by 
law or by ordinance to meet certain 
building compliancy requirements in 
your community to reduce future flood 
damage. This is called “increased cost 
of compliance coverage.”

•  There is a 30 day waiting period from 
date of purchase of an NFIP policy 
before the policy goes into effect. 
There are a few exceptions.

•  NFIP policies have separate 
deductibles for building and contents 
coverages.

•  There may be private flood insurance 
available in your state. Private flood 
insurance must be at least equivalent 
to that offered by the NFIP. Private 
flood insurance may also offer 
additional coverages that the NFIP 
policies do not have.

•  An insurance agent is able to 
determine premium costs. 

C-Stores Should Know Flooding Insurance Rules

The following is a paid advertisement

Please contact Saman Distributors LLC
for your snack and candy needs at (323) 786-7865
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Technology

U.S. 
convenience 
stores serve 
almost 160 million 
customers each 
day through 
thousands of 

in-store and fuel-dispensed credit card 
transactions. With fuel and food service 
largely dependent on internet connectivity, 
ensuring customer satisfaction can be 
tiring as well as logistically challenging. But 
what if there was a way to take some of 
those operational burdens off your plate? 
RocketBroadband™ offers revolutionary 
technology to not only assist in better 
customer transactions but to ensure PCI 
compliance as well. Let’s take a look at 
what these solution means for c-store 
retailers.

The Problem
Protecting cardholder data is not only 

an important business practice but an 
obligatory one. It comes as no surprise 
that convenience stores and fuel retailers 

accept credit card payments in many ways. 
Each of these payment methods must be 
compliant with the Payment Card Industry 
Data Security Standard (PCI DSS). The 
PCI DSS, which has been around since 
2007, is meant to protect businesses 
and their customers from falling victim 
to credit card data breaches. With this 
consideration in mind, RocketBroadband 
has partnered with the nation’s leading 
PCI-scanning technology. We deliver 
connectivity how and when it matters most.

The Solution
RocketBroadband’s cornerstone 

technology, RocketFailover™, not only 
provides 4G backup Internet connectivity 
for c-stores and gas stations, but also 
provides crucial PCI compliant integration. 
With high-volume petroleum operations, 
RocketBroadband provides reliable, 
fast and secure point-of-sale (POS) 
connectivity to keep mission-critical 
operations online 24/7.

How RocketFailover Benefits Retailers
RocketFailover seamlessly integrates 

Security Driven 4G Internet Hits PCI  
Compliance Milestone
By RocketBroadband™

GREATER HOUSTON RETAILERS 
CHARITABLE FOUNDATION

Please display this poster (optional) at your store and offer a cup of 
coffee, Fountain Drink, or water in gratitude to all the first responders. 

into any existing PCI-compliant network. 
By only allowing sensitive customer data 
that’s already defined within a store’s 
current architecture, RocketFailover 
ensures 24/7 reliability for both credit card 
transactions and scanning requirements.

RocketBroadband Payment Card 
Industry (PCI) compliance scans are 
conducted through a secure web-based 
PCI Compliance Scanning portal, which 
is constantly updated with the latest 
threat intelligence and certified annually 
to meet all the PCI Security Standards 
Council requirements. Rocket Broadband 
schedules and runs scans for the hosts 
that store, process or transmit cardholder 
data. If vulnerabilities are identified, 
retailers are presented with details about 
the vulnerabilities and remediation steps 
that can be used to address them. A 
store’s team can then work to resolve the 
findings and rescan the hosts to confirm 
that all identified vulnerabilities have been 
addressed. 

The following is a paid advertisement

GHRCF in conjunction with GHRA 
dedicates the month of NOVEMBER 

to all the Peace Officers & 
Firefighters in the appreciation of 

their contribution to our cities
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Education

Here are a few things you should know 
about restroom/bathroom break labor 
laws. 

OSHA Sanitation Standard
OSHA requires employers to provide 

employees with toilet facilities in 
restrooms separated for men and women. 
Employers may not impose unreasonable 
restrictions on the facilities' use and 
employees should not take an excessive 
amount of time for bathroom use and 
notify another employee of his or her 
absence when appropriate. Due to the 
varying nature of bathroom necessity, no 
specific regulations exist.

OSHA states: "employees will not 
suffer adverse health effects that can 
result if toilets are not available when 
employees need them." However, OSHA 
also acknowledges that how frequently 
individuals need to use restroom a facility 
varies significantly.

Restriction and Usage
Restrooms must be reasonably 

accessible to employees. Any restrictions 
an employer implements on restroom 

washing facilities, including soap, water, 
and towels or dryers.

Medical Considerations
Everyone's restroom needs are 

different and certain medical conditions 
require employees to use the restroom 
with increased frequency. Some common 
conditions that require frequent restroom 
usage include pregnancy, urinary tract 
infections, constipation, abdominal pain, 
diverticulitis, and hemorrhoids. Also, 
medical studies have proven that, in 
general, women need to use the restroom 
more often than men. 

access is monitored on a 
case-by-case basis. No 
federal standard for the 
number of allowed restroom 
breaks or any specific 
restroom usage schedule 
exists.

The number of restrooms 
provided depends upon 
the number of employees 
working in any given place. 
As a general rule, one 
restroom is required for 
up to 15 employees, six facilities per 
150 workers, and an additional fixture 
for every 40 employees beyond that. 
Additionally, bathrooms should be placed 
no further than a quarter mile from 
employees in all industries.

Restroom Structure
According to federal law, men and 

women must be provided with separate 
bathroom facilities. Each facility should 
be single occupancy, include locks, and 
be separated by partitions. Restrooms 
are also required to have sanitary hand 

Restroom Break Laws
By www.ochaeducationcenter.com

The following is a paid advertisement

For Service Call: 
Inside Houston

Tastee Kreme Ice Cream
713-290-0123
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Industry News

Amazon Raises Wage to $15, Plans to Fight 
for Higher Federal Wage

Amazon to hike starting wages to $15 
for all U.S. workers, including part-time, 
temporary and seasonal employees 
starting Nov. 1.

After facing wage criticism, Amazon 
announced on Oct. 2, it is increasing 
its minimum wage to $15 for all full-
time, part-time, temporary (including 
those hired by agencies), and seasonal 
employees across the U.S.—effective 
Nov. 1.

The new Amazon $15 minimum wage 
will benefit more than 250,000 Amazon 
employees, as well as over 100,000 
seasonal employees who will be hired 
at Amazon sites across the country this 
holiday.

“We listened to our critics, thought 
hard about what we wanted to do, and 
decided we want to lead,” said Jeff 
Bezos, Amazon founder and CEO. 

By CSD Staff

“We’re excited about this change and 
encourage our competitors and other 
large employers to join us.”

Amazon’s public policy team will also 
begin advocating for an increase in the 
federal minimum wage.

“We will be working to gain 
Congressional support for an increase in 
the federal minimum wage. The current 
rate of $7.25 was set nearly a decade 
ago,” said Jay Carney, senior vice 
president of Amazon Global Corporate 
Affairs. “We intend to advocate for a 
minimum wage increase that will have a 
profound impact on the lives of tens of 

millions of people and families across this 
country.”

Employees will continue to receive 
Amazon’s industry-leading benefits, 
including:

•  Comprehensive healthcare, including 
medical, dental, and vision coverage

•  Company-paid life and disability 
insurance

•  Up to 20 weeks of paid parental leave
•  401k matching
•  Career Choice, which pre-pays 95% 

of associates’ tuition for courses in 
high-demand fields, whether those 
jobs are at Amazon or another 
company

•  Career Skills, which trains hourly 
associates in critical job skills like 
resume writing, how to communicate 
effectively, and computer basics. 

The following is a paid advertisement 
 

  

       
 

  
 
 
 
 

 
 

 

 

Freezers FREE of 
Charge!!!

Ice Cream & Fruit Bars 
HIGH QUALITY, on the lower price! 

Full DSD at your store! 
 

We have taken the refreshing 
blend of Hispanic fruit juice 

drinks and 

      
 

Contact us at 713-290-0123 
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Government Relations

Austin, Texas – Your GHRA Board 
of Directors and professional staff will 
continue to assess the consequences 
resulting from the November 6 general 
elections of local, state, and federal 
officials.   Team GHRA is committed 
to monitoring the evolving electoral 
landscape and maintaining positive 
bipartisan relationships.  We express 
appreciation for all who seek to provide 
public service and improve public policy.    

Focusing on the state level for this 
article, during the past several months 
select state legislative committees have 
been conducting public hearings and 
performing analysis of a very complicated 
area of public policy at the intersection 
of property taxes, state revenue, and 
school finance.  During the coming weeks 
as we move to the end of calendar year 
2018, the legislative committees will 
publish findings and recommendations for 
legislative action.  Consequently, the early 
months of 2019 will involve significant 
stakeholder advocacy and legislative 
deliberations on new substantive laws 
and funding decisions.  

The state Legislative Budget Board 
(LBB) recently published numbers 
showing amounts of money contributed 
from local, state, and federal taxpayers 
since 2010.  The bottom line:  local 
taxpayer revenue – namely, local 
residential and business property taxes 
– serves as the largest contributor to 
the school finance system and will 
increasingly do so.     

The LBB says that the part of public 
education funded by property taxes has 
increased from 46.1 percent to 55.5 
percent.  This stark 55.5 percent level 
is relative to state revenue contributing 
35 percent and federal money delivering 
9.5 percent.  This is why budget analysts 

and local officials have been claiming 
that state legislators have been shifting 
the financial school finance burden to 
local taxpayers.  At the same time, state 
legislators have been asserting that local 
school districts often spend money like 
drunken sailors on leave.  Meanwhile, any 
objective observer can see that actual 
money spending on public education 
in the 10-year period has dramatically 
increased 25.8 percent, from $44 Billion 
in 2010 to an expected 55.4 percent 
next year.  To complete the picture, that 
spending needs to be overlapped by 
population growth, the 696,152 
student enrollment increase, and 
inflation adjustment to result in 
an overall decrease in education 
spending.   

The money needs to come 
from reliable and predictable 
sources.  Unique relative to 
other states, a state income tax 
on your personal earnings will 
not be a part of the answer.  
Article 8, section 24, of the 
Texas Constitution currently 
says that Texas cannot impose a 

personal income tax unless a majority 
of voters approve the tax in a statewide 
referendum vote.  This past September, 
Governor Abbott announced that he 
supports a total ban of any state income 
tax.  Several pieces of legislation will be 
filed to enact that total ban.  

This stuff is vitally important because 
of the impact on our public education 
system, the property tax burden on your 
residence, and the operating costs of your 
business interests.  As always, GHRA will 
closely monitor new laws, policies, and 
other matters that are important to you. 

Government Relations:  News Update
By Steve Koebele – Attorney & Government Relations Counsel
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Marketing

Buy One, Get One Sales Event!

Buy one, get 
one sales 
events have 

been a successful 
marketing idea in 
the recent years.  
From fashion 
industry to the 
wholesale market, 
buy one, get one 
is a quick way to 
move inventory 

and generate cash flow. It’s also a way 
your customers partner with you.  Think 
about it, you’ve invested millions to build 
a convenience store.  Consumers who 
buy one of the items we promoted pay 
full retail.  After all, you have to maximize 
the return on your millions.  When they 
purchase more, you can provide them 
with a bit of a discount and still make 
more money.  This way, the return on 
your investment is greater while at the 
same time, you provided your consumer 
with a little discount.   This sale method 
works in a variety of ways: buy one, 

get one free! Buy one, get one 50% off! 
Regardless of your marketing choice, buy 
one, get one, or BOGO for short, drives 
rapid sales.  It’s also been the platform 
GHRA has used to drive traffic to its 
stores on its major platform, the outdoor 
spanner board. 

BOGO is important when you’re moving 
items on sale or even introducing a new 
item in the market. What better way to 
do so than a buy one, get one offer. The 
idea behind this marketing program is to 
create a perception for your consumers 
that the price of one product is reduced 
by half, when in reality the entire 
purchase has been reduced by 25% 
off. BOGO can also help increase profit 
because the discount only applies to one 
product while the other products are still 
at full retail price.

According to Retail Small Business, 
“The perception for the customer is that 
they are getting a big deal. And that is 
what matters. BOGO is one of the best 
"perception" offers you can use. But the 
beauty of this offer is in its benefit to the 
retailer.

Hamna Siddiqi
GHRA Marketing Assistant 

If you advertise a 50% off sale in the 
entire store, your end of the day sales 
report will run as if you only sold one 
item per receipt, which will take a drastic 
effect on your daily sales margin, even if 
your profit margins are set at 60%.  It’s 
important to select key items that have 
particularly higher margins and apply the 
BOGO sale method. 

You can use BOGO to design your next 
clearance and sales event.  It will help 
move inventory and generate rapid cash 
flow.  The psychology behind the deal is 
“the price is marked off by half, this is a 
great deal!” which in reality is the whole 
concept behind the offer.

Last but not least, stop by our GHRA 
Warehouse and Distribution Center for 
all your fall and winter needs. From cold 
and flu medication to Thanksgiving food 
essentials, GHRA Warehouse is a one-
stop-shop for all your needs! Be sure to 
check the GHRA App for product updates 
and monthly deals! Stay tuned for more 
with GHRA! 

The following is a paid advertisement

Contact Scott Lewis
Sales Manager

Mobile: 832.390.7308
E-Mail: scott.lewis@bordendairy.com

A WINNING COMBINATION!
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Announcements

GHRA ONLINE
CLASSIFIEDS

WWW.GHRAONLINE.COM
Under Other Services 

Absolutely FREE for
GHRA members. 

Members can now  
list businesses or 

equipment for sale on the 
GHRA Website!

WE’RE ONLINE
WWW.GHRAONLINE.COM

All GHRA  
announcements and 
publications will be

 posted online. 

Members are  
encouraged to visit the 

GHRA website on a 
regular basis for up to date 

information and latest 
publications. 

TCEQ Manadatory Underground Storage 
Tank (UST) A/B Operators Training 

GHRA is excited to provide this online training, for the price of only $65.

•  Members purchasing online training   
   will receive a unique code from GHRA. 
•  This training takes about 4-6 hours 
   and must be completed within 30 days 
   from start of training. 
•  Payment options: Money order or 
   deduct $65 from your quarterly rebate. 

REGISTRATION FORM IS AVAILABLE 
at www.ghraonline.com

Learn2Serve:
Food Safety Principles Training + 

Texas Food Safety Manager Bundle Package
To register for this Health class please visit

www.learn2serve.com/
texas-food-safety-certification 

Sales/enrollment: 1-888-395-6920

Learn2Serve: 
TABC Seller-Server Training Exam

To register for this TABC Class please visit
www.learn2serve.com/

online-tabc-certification 

Lehjatali Momin  | Warehouse Chairman

Various positions 
available

Please visit ghraonline.com for 
a complete listing of all available positions 

CAREER OPPORTUNITIES

NOW
HIRING





Welcome
On behalf of the board of directors and staff at GHRA, 

please welcome our newest members as of November 2018:

New Member Introductions

Members

COURTESY CHEVRON # 1 
ZIP IN ZIP OUT

ROBIN EXPRESS
SUPER STOP

SNAPPY MART

GRAPELAND GROCERY
SWIFT MART ALMEDA

COUNTRY PINES MART
EAGLE LAKE SUPERMARKET
COUGAR COUNTRY STORE

ROADWAY
FUEL MASTERS

ELAN # 4
HILLCREST CORNER STORE
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The following is a paid advertisement

New Member Introductions
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CALL MOIZ MERCHANT TODAY FOR YOUR FREE QUOTE AT 
281-295-5380

Cell: 832-283-4246
Fax: 1-888-506-6022

Property,  Liabil i ty,  Workman’s Comp, Underground Tank,
Flood,  Windstorm and Many more

LOCATED INSIDE GHRA OFFICE
12790 SOUTH KIRKWOOD RD HOUSTON TEXAS, 77477

COMMERCIAL HOME AUTO

YOU WILL BE PLEASED WITH OUR SERVICE AND PRODUCTS, SO CALL 
US TODAY

GHRA MAIN OFFICE
12790 South Kirkwood Rd. 
Stafford, TX 77477 
Ph. 281.295.5300
Fax. 281.295.5399

GHRA WAREHOUSE 
7110 Bellerive Dr.
Houston, TX 77036 

Ph. 281.295.5333 
Fx. 281.295.5347

The following is a paid advertisement

The following is a paid advertisement

www.ghraonline.com

Poster #1:
16oz Monster

Poster #2:
13.7oz Starbucks Frappuccino

Poster #3:
2-Liter Coca-Cola

Spanner Board:
Dr Pepper 20oz Bottles

COMING UP: 
DECEMBER PROMOTIONS


